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Ready for e-Business in Cameroon
E-Business: a development lever for the domestic market as well 
as for the international market 

The e-business is a revolution in a country used to 
street markets and a change of consumption for those 
who want to avoid traffic jams and hassles. E-commer-
ce has a real future in Africa, the market could grow by 
$15 billion between 2025 and 2031.

„The e-commerce is the future of consumption in Cameroon, 
we are late but we have a population that begins to wake up“ 
says Edmon Yodou, promoter of Kouloulou Market.

In Cameroon, e-commerce is becoming more and more at-
tractive. In 2020 the country entered the list of 10 African 
countries in the forefront on the subject. 65% of online or-
ders are made via a smartphone due to the easy accessibi-
lity of cell phones.

So more and more stores are choosing to display their products on the internet. Even the smallest ones 
like Mandeo in the Bastos district. Here they sell designer quilted sweaters, boubou shirts, quality items 
that can be sold throughout Cameroon and even reach Europe and the United States. As an e-Commerce 
platform in Cameroon, we can mention Glotelho: https://glotelho.cm, Afrikrea: https:afrikrea.com and Afri-
relay http://afrirelay.com takes care of delivering orders where customers need them, at home or at work. 

Nevertheless, e-Commerce presents opportunities and challenges such as:

 ▪ Insufficient logistic means for the fast routing of the products towards the customer. Transport of 
product sometimes constraining.

 ▪ Insufficient local B to B or B to C platform of scale allowing to buy or sell products „made in Came-
roon“ in Cameroon and abroad.

 ▪ Difficulty with means of payment: due to the low rate of banking (less than 20%). This is being resol-
ved by the mobile payment solutions methods widespread with high transaction costs so far.

MAIN OBJECTIVES

 ▪ To give more visibility as well as more 
sales opportunities to Cameroonian 
products both on the local and 
international markets.

 ▪ Understanding how to create value 
and increase margins: Economic 
intelligence.

 ▪ Proposing sustainable solutions to 
facilitate and intensify the use of 
e-commerce in Cameroon: logistical 
solutions, electronic payment solutions, 
software and support solutions.

 ▪ Positioning on new markets: Enable 
foreign companies to invest in the 
Cameroonian market through an 
e-commerce platform.


